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HEALTH CENTERS 
IN THE DAKOTAS

10 H E A LT H  C E N T E R S

60 D E L I V E R Y  S I T E SO V E R

50 C O M M U N I T I E SO V E R



Caring for the whole person (enabling services, dental, vision, and behavioral health integration)

HEALTH CENTERS PROVIDE 
INTEGRATED CARE





GET COVERED SD COLLABORATIVE
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OBJECTIVES

Å Provide an overview of the Health Insurance Marketplace in ND/SD

Å Define who might be eligible for Marketplace coverage and how consumers can apply

Å Describe the enrollment process

Å Health coverage options for consumers with HIV/AIDS

Å Locate resources and assistance



THE AFFORDABLE CARE ACT



Affordable
Å Make affordable health insurance available to more people.

Expandable
Å Expand Medicaid program to cover all adults with income below 138% of the FPL.

Supportive
Å Support innovative medical care delivery methods designed to lower the costs of health 

care generally.



2023 OPEN ENROLLMENT

Å HealthCare.govôsopen enrollment period: November 1, 2022 through January 15, 2023
ÅEnrollment between November 1 and December 15 has coverage effective January 1
Å Automatic re-enrollment occurs December 16 for coverage effective January 1
Å Enrollment after December 15 has coverage effective February 1



WHERE DID ENROLLEES LAND IN 2022

Å The American Rescue Plan created big opportunities for higher
APTC/lower premiums in 2021 and 2022 that will continue in 2023, 
with the enactment of the Inflation Reduction Act.

Å Nationwide, 14.5 million people enrolled in marketplace

coverage for 2022

Å 3.1 million new enrollees (20% more than in 2021)

Å 11.4 million returning enrollees

Å 6.7 million enrollees actively renewed (59% of renewals)

Å 4.7 million enrollees automatically redetermined



CONSUMERS WITH MARKETPLACE PLAN:
29,873 ND |  41,339 SD

Å NEW consumers: 22% (ND) | 23% (SD)

Å Consumers AUTO enrolled: 23% (ND) | 19% (SD)

Å RURAL: 62% (ND) | 65% (SD)

Å Enrollment by AGE



THE BEST ADVICE:
RETURN TO THE MARKETPLACE

Why Update

Get the most accurate eligibility
determination for:

What to Update

Å Medicaid/CHIP
Å Advance premium tax credit (APTC)

Å Higher APTCs continue 
through 2025

Å Cost-sharing reductions (CSR)
Å Get the highest up-front financial

assistance possible
Å New insurance plans or companies
Å Policy changes (family glitch)

Å  Income
Å 2023 income projections might 

be significantly different than 
the 2021 tax return income in 
the data hub or your 2022 
income projection

Å  Household size

Å  Offers of employer-sponsored
coverage or changes to policy



Heal th Plans in 2023

North Dakota South Dakota

* West River only



MARKETPLACE PLAN REQUIREMENT

Marketplace plans must: 

Å Provide qualifying health coverage, including a minimum set 
of comprehensive benefits called ñEssential Health Benefitsò (EHBs);

Å Follow established limits on cost sharing, such as deductibles, 
copayments, and out-of-pocket maximum amounts; and  

Å Meet nondiscrimination requirements, network adequacy 
requirements, and applicable state-specific requirements. 



ESSENTIAL HEALTH BENEFITS

Ambulatory Patient 
Services

Emergency Services Hospitalization Maternity & 
Newborn Care

Mental Health & 
Substance Use Disorder  

Order Services

Prescription Services
Rehabilitation & 

Habilitative Services & 
Devices            

Laboratory Services                              Preventive & Wellness 
Services & Chronic Disease 

Management
Pediatric Services



ACA EXPANDS HEALTH COVERAGE OPTIONS

Å Ensuring coverage for pre-existing conditions

Å Expanding Medicaid coverage

Å Providing more affordable private health coverage

Å Lowering prescription drug costs for Medicare recipients

Å Ensuring coverage of preventive services

Å Increasing coordinated care for people with chronic health conditions

Å Future health care needs



PEOPLE WITH HIV/A IDS

Assisters can help by: 

Å Listening to consumersô needs and concerns; 

Å Encouraging continuity of care;

Å Providing guidance on how insurance plans may support continuous medication coverage;

Å Showing compassion and sensitivity

Å Explaining insurance terms and benefits; and

Å Providing guidance on their stateôs RWHAP or AIDS Drug Assistance Program



PLAN SELECTION CONSIDERATIONS

Å Prescription drug coverage

Å Provider network

Å Future health care needs



COVERAGE AND PREVENTIVE CARE

Å HIV screening for everyone ages 15 to 65 and other ages at increased risk

Å PrEP (pre -exposure prophylaxis) HIV prevention medication for HIV -
negative adults at high risk for getting HIV through sex or injection drug use



MEDICAID AND THE MARKETPLACE

Submit streamlined 

application to 

Marketplace

Verify and determine 

eligibility

For Medicaid/CHIP ï

assess eligibility only

Enroll in 

Marketplace 

qualified health 

plan

Eligible for 

qualified health 

plan

Assessed as 

eligible for 

Medicaid/CHIP 

Send to

SD DSS/ND DHS

for 
determination

Determined eligible 

Enrolled in 

Medicaid/CHIP

Determined not eligible by 

SD DSS/ ND DHS. 

Consumer may return to 

Marketplace to enroll in 

qualified health plan.

¶ Premium tax 

credit

¶ Cost sharing

¶ Online at 

Healthcare.gov

¶ Phone

¶ Mail

¶ In person Supported by 

Data Services 

Hub

Pay first monthly 

premium

YES



OPEN ENROLLMENT 
MARKETING



GET COVERED WEBSITE



OE 10 Toolk i t  for  Partners

Å Social Media/Ads
Å Flyer
Å Testimonial Videos
Å Q&A Videos
Å General Awareness Videos

CHAD MARKETING FOR OPEN 
ENROLLMENT

Å Social Media
Å Flyer
Å Testimonial Videos
Å Q&A Videos
Å General Awareness Videos
Å Billboards
ÅFeather (digital ads)
Å Bus Wraps
Å SD Public Broadcasting ïCommercial/printed ad/digital ads on their website



SOCIAL MEDIA

Enroll in a health insurance plan from November 1 ï
January 15 to protect you from high, unexpected 
medical costs. Take the first step towards coverage 
you can count on, and make an appointment with a 
navigator today! 
https://communityhealthcare.net/get -covered-sd/
#GetCoveredSD

Knowing which health insurance plan is right for you 
can be hard. Work with a navigator dedicated to 
finding you coverage you can count on! Take the first 
step and schedule an appointment today, so youôre 
ready to enroll in November! 
https://communityhealthcare.net/get -covered-sd/
#GetCoveredSD

https://l.facebook.com/l.php?u=https%3A%2F%2Fcommunityhealthcare.net%2Fget-covered-sd%2F%3Ffbclid%3DIwAR01Pftqfv7-EGEK4T7vHrTilLFwF6jptX2PTxzdx3kCekIm01EwREyz4aE&h=AT1ISjErsonl1J7gjpVB9DS8eegZ_FM6zBFcw9i3gAtAlN0MLae2tox_1FJ_ZOGkOlESR8QEDGj_QO8iotaeHGgf4GbaUt51O3p0R31UznyTnf_n-YqlPy1QOvSL0HZV3j-9TAQ&__tn__=-UK-R&c%5b0%5d=AT2qxh0T57Aahkacww-ryHmXsxWWveDqTO2fG1oMWsRsLw2kITISnci2o1xv902Fxb2xPFzmA-wHN62SmbMg4xN5_vcBM6_4YugK8yTqG4fWtdietcuBI-6xIb8f56b4TGH9j1vL41NriDMUyS-bEqFABMbB7FEPAEiQdKf0W7g8QVKFvte_-TgU05f_eVQgdDOEVZj7w7ufRtf1qlIwHHYTlU7JRX0jQZf7-K8
https://www.facebook.com/hashtag/getcoveredsd?__eep__=6&__cft__%5b0%5d=AZW4JN42jpOnnA6vZEOqGYiuJCA6LKad1FMljH7gvCBkvljTzOj_nItDoz_yEXohoUtiU5uXSHHBmJsywae9FaTSEeo_nXIqV_3obxSZzTQbbwiL-f_TIECrug_pteY1KSoTVWj85rAIFIeQJ_pOFTNgmpxYGj_ZBph5tcTJg2G50HnmVkR8wa0jCpXc1JO0ySDjrWrR5fQW8s20dWHQOy1R&__tn__=*NK-R

